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Health & Fitness Sector Swims

Against UK Recession Tide

The Fitness Industry Association (FIA), the national trade body for the UK health and fitness sector, today announced that despite the current economic climate, the health and fitness sector had grown by three percent (3%) in the 12 month period ending 31st March 2009.

The annual industry survey, compiled by independent market analyst The Leisure Database Company, also concluded that:

· Revenue was up to an all time high of £3.77bn

· Like-for-like membership numbers had grown by 0.8% to 12.1% over the 12 month period

· One in eight consumers are members of a health club or leisure centre

· 114 new public and private facilities opened between1st April 2008 and 31st March 2009.

The industry has benefited from government funding in the sector, consolidating its position as a public health delivery partner. The funding, for activity-led programmes designed to underpin the Government’s national wellbeing agenda includes:

· Fit for the Future: a 12-month activity pathway programme for inactive 18-24 year olds, being implemented in Bristol, Manchester, Newcastle, Suffolk and Torbay. If successful, the Government has earmarked a further £80m to roll this programme out nationwide

· MoreActive4Life: a delivery sub-brand of the £275m Change4Life public health campaign, which will be launched at the end of June 2009 and delivered by FIA members nationwide

· go and active at school: activity programmes developed specifically for teenage girls and 10-11 year olds respectively, by the FIA and implemented by FIA members nationwide. 
Commenting for the FIA, Andree Deane, CEO said “Despite these great results, it has been a tough 12 months for operators. 

more .....

“The truth is that whilst exercise now enjoys a much higher profile in public health campaigns being implemented by Change4Life and PCTs around the country, our industry is not recession-proof. However, what the results do prove is that fitness and exercise are no longer perceived to be luxuries, but an intrinsic part of consumers’ personal wellbeing strategies – and therefore not really susceptible to economic forces.”    

Commenting on the figures, David Minton, Director of The Leisure Database Company said “The Government’s health messages are being taken seriously by consumers who value their gym memberships perhaps over other leisure spend. The fitness industry has maintained its performance levels and gained new members despite the difficult trading conditions.  It’s also heartening to see the industry realise sustainable growth without resorting to price cutting: the healthy increase in market value of 3% is evidence of this.”

· ENDS  -

For more information about the FIA please contact Howard de Souza on 077 349 56132 or email howard@fia.org.uk   

Notes to Editors:

· The FIA is the representative trade body for the UK health and fitness sector, including both the private and public sector. It represents a sector comprising over 5,700 clubs and 200,000 employees nationwide 

· The industry is visited by over 1million consumers every day 

· Recent figures show that one third of British Children are overweight or obese and that a million children in England will be obese within five years 
The Leisure Database Company: As leading independent leisure market analysts, The Leisure Database Company, has been focused on providing quality leisure intelligence for over 20 years.  Their leisure databases power the Active Places public access website for Sport England, www.activeplaces.com.  Working with 40 of the top 50 UK health and fitness brands, they provide and analyse consumer and membership data alongside demographics for strategic decision making. www.theleisuredatabase.com

Notes On The Annual Industry Survey

The 2009 FIA State of the UK Fitness Industry figures are compiled from the only comprehensive audit of the UK fitness industry, covering some 6,000 sites.

The reporting period is the 12 months to 31st March 2009.The audit and resulting figures are compiled by independent leisure market analysts, The Leisure Database Company who have been monitoring the performance of the leisure industry for over 20 years. There has been a change in calculations of market value, memberships and new facilities in 2009 due to variations in scope of survey work for Active Places. Market Value is based on Average Adult Membership Fee multiplied by Number of Members aggregated at an individual site level.
